
JMRA
Journal of Management Research and Analysis

Volume - 3, Issue - 1, Year - 2016 (www.jmra.in)

Journal of Management Research and Analysis (JMRA) open access, peer-reviewed quarterly
journal publishing since 2014 and is published under auspices of the Innovative Education and
Scientific Research Foundation (IESRF), aim to uplift researchers, scholars, academicians, and
professionals in all academic and scientific disciplines. IESRF is dedicated to the transfer of
technology and research by publishing scientific journals, research content, providing
professional’s membership, and conducting conferences, seminars, and award programs.

With the aim of more...

Call for paper

We cordially invite faculty, researchers, and scholars to submission of your valuable contribution
to our Upcoming issues. It is a double-blind, peer-review, and Open Access (OA) journal and
accepts manuscripts as research papers, review articles, case reports, short communication, etc.

Manuscript Submission Guidelines

To submit your manuscript, first-time users click the Register button from the submission portal.
If you are already a registered user, log in as an author and post your manuscript for further
peer-review process. Manuscripts submitted for consideration and inclusion in upcoming issues
must follow https://www.jmra.in/info/author and be submitted by 2024-12-08.

Submit Manuscript

Advertisement

https://www.iesrf.org/
https://www.iesrf.org/
https://www.jmra.in/
https://www.mprp.in/journals/JMRA
https://www.mprp.in/


Volume - 3                                    Issue - 1                             Year-2016

CONTENTS

Original Article:
A Study on Dimensions Influencing the Students’ Entrepreneurial Intention 1-6
R. Ganpathi

Gender at the Workplace: A Study in Inclusion 7-11
Shweta Kushal, Avik Gugalia

Extent and Effects of Employee Turnover on Parastatal Organisations in Botswana 12-27
Dimakatso Gopane, Tebogo Israel Teddy Magang

Impact of Behavioral Biases in Investment Decision and Strategies 28-30
Neha Verma

Customer Perception towards Internet Banking Services in Sivagangai District, Tamil Nadu 31-48
R. Ganpathi

Service Quality Evaluation of Private Hospitals using SERVQUAL 49-52
Sugandha Sirohi, Rajendra Singh

Review Article:
Promotional Strategies of McDonalds and Market Effects 53-55
Jonathan Rodrigues, Nikhil S, Suraj Jacob

Article on Pepsi’s Promotional Strategies 56-58
Syed Farazuddin, Faizan Ahmed, Akshith Maddali

Quality Teaching in Indian Higher Education in Present Senario: A Study 59-62
Falguni Satsangi

https://www.jmra.in/article-details/1625
https://www.jmra.in/article-details/1626
https://www.jmra.in/article-details/1627
https://www.jmra.in/article-details/1628
https://www.jmra.in/article-details/1629
https://www.jmra.in/article-details/1630
https://www.jmra.in/article-details/1631
https://www.jmra.in/article-details/1632
https://www.jmra.in/article-details/1633


Advertisement

https://www.mprp.in/

